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Ukraine, Czech Republic. As showed in Table 1 , also the level of investments outside 2008 2 206  127  38  11  138  21  2 541  2009 2 411  122  35  9  150  20  2 747  2010 2 610  153  36  13  164  12  2 988  2011 2 794  160  32  16  164  12  3178  2012 2 762  179  44  22  173  14  3 194  2013 2 922  176  55  25  178  10  3 366  2014 3 109  258  69  29  217  21  3 It is clear that Polish companies choose more advanced forms of expansion when chosen by 50% of listed companies. As a result, in the last decade, Polish companies the number of Polish companies with export sales in terms of the size of the enterprise. 
Conclusions
Almost 90% of Polish entrepreneurs still choose Western European countries as their -processes, formation of new institutional and economic reality, accompanied by painful --retical frameworks by G. Hofstede and R. Gesteland) provide the foundation for the main conclusions and thesis of this paper, which at the same time are the foundations for more in depth empirical studies and further areas of analysis. The key factors of socio-cultural and institutional aspects) can be summarised as follows: 1. Poland, as a Central European Country, places it in the middle of measures accord--to communicate and cooperate with both individual and collective cultures and be 
